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PINT in HAND

® Pint in Hand is published quarterly, in mid-February, May,
August and November. It is issued to all subscribing members and
affiliated branches of SPBW.

o All members are invited to contribute articles on beer related
subjects for publication. Contributions for the August issue should
- reach the Editor by 29 July. i LR

. Opinions expressed in Pint in Hand are not nece__ssarily- shared by
the Editor or the National Executive Committee of SPBW.
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Liditorial address

Roger Jacobson, 2 Elizabeth House, St Leonards Street, London E3
JBX. Telephone 0181 980 9093

Membership Secretary e
Roger West, Four Winds, 70 Chalfont Road, Seer Green, Beaconsfield,
Buckinghamshire. = e Wi
General Secretary :

David Humphreys, 7 Windmill Drive, London SW4 9DE ~

Branch Liaison

Nick Leggett, 102 Stroud Crescent, Putney, London SW15.
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Anvone reading this magazine who 1s not already a member of SPBW
might like to know that annual membership costs only £3 (£4 non-UK).
For information about SPBW together with a membership form please
send a stamped addressed envelope to the Membership Secretary whose
address is printed above.

k o & F & ok k %k ok ok ok ok & k k k% ok F ok %* * ¥ #

PiH 54 - Page 2

OPENING TIME

Maybe beer should be my prime concern here, or the pubs where we
drink it, but I often return to those topics so instead Tl have a moan
about pub names, Dravid Bruce, once of Firkin brewery chain, has a lot
to answer for here. Nice bloke and thoroughly enterprising chap of
course but he started a trend when he named his pubs after firkins and
alliterative animals that is in danger of going out of control. Because the
Firkin chain was a success, competitors recognised a bandwagon to jump
on and pubs with perfectly decent names suddenly found themselves
dubbed the Slug and Lettuce, Rat and Parrot, Grouse and Claret, Gerbil
and Gynaecologist, Cellphone in Space or some such (all right, made
the last two up but 1 don't doubt there are worse examples).

Those responsible for these names will no doubt claim that they are more
of a ‘fun’ concept than boring old traditional names. Since I doubt that in
ancient times there were pub chain owners who called all their pubs the
Rose & Crown or the Kings Head, for instance, I suspect that pub names
developed organically, so to speak, and did have some meaning and
relevance af the time.

Two enterprising and highly successful chains who are intent on
perpetrating this kind of nonsense are the Tap & Spile and JD
Wetherspoon groups. At least the Wetherspoon pubs do not all have the
same names but therc is an emphasis on titles such as J.J Moons (and
other lunar variations} and the White Lion of Mortimer. Possibly the
nadir is reached in the pub they opened a while back in Barking which,
no doubt after days of inteflectual struggle, was calied the Barking Dog.
(The comments of the management of the Spotied Dog, which stands
just a few yards away, are not available.) On the other hand there is the
corporate identity concept behind the Tap & Spile chain. To quote my
redoubtable and indispensable correspondent Andy Whitley: “Tap &
Spile [have the] bizarre belief, bordering on arrogance, that their
company title is a fitting substitute for individual pub names, many of
which represent national and local history/culture.  This is the
Macldonalds mentality formulated by creatures in baseball caps which
can be seen in their uniformly boring and identikit houses." Agreed?

Roger Jacobson
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